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Very simply, without our oceans, there would be no 

life on earth.
Peter Benchley 



éoceans comprise 335M sq km as 

opposed to 149 sq km of land



#WIMAforMarineLife



HOWWIMAASIASTARTED

ß1988- call of IMO for Integration of 

Women in Maritime Industry

ß2007 - WIMAPHIL organized

ß2010- inaugural meeting of 34 

women for the formation of WIMA 

ASIA

ß2012 - advocacy of WMA ASIA in 

marine environment protection



ß2013 - adoption of Global 

Strategy for Women Seafarers in 

BusanConference

ß2015- more women 

involvement in Regional 

Conference in Domestic Ferry 

Safety



ß2017 - response to UN Development

Agenda 2030 call for the

achievement of SDG 5 ( Achieve

Gender Equity & Empower all

Women and Girls) SDG13 ( Climate

Action ) and SDG 14 ( Life Below

Water)

ßestablishment of WIMA ASIA with

Governing Council





































WIMA National

WIMA Asia 
Conference
Dili, Timor -Leste 
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WIMA National as prime movers for 

empowering all women & girls and 

promoting gender equality for a better 

future.
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WIMA national serves as anchor in 

strengthening the linkages of all 

stakeholders in the maritime sector in 

achieving Sustainable Development Goals 

(SDGs).
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STRATEGIC  PLAN OF ACTION

1. Capacity Building

ÁTo provide adequate mechanism and facilities to jump start the 

establishment of a WIMA national

ÁTo conduct awareness campaign on SDGs

ÁTo conduct inclusive opportunity for men and women on gender sensitivity 

training (GST) and other gender related concerns

2. Assume Stakeholder Role in Promoting SDGs 

ÁTo establish strong relations with the stakeholders for the promotion of 

the advocacy e.g. media, civic oriented organizations and the government

3. Partnership Development

ÁTo coordinate through partnership with IMO, UN and other organization, 

Local and National Government, Civil Society and NGOs for the provision 

of technical assistance and other related concerns, e.g. funding.
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STRATEGIC  PLAN OF ACTION

4) Communications and Visibility

To conduct deeper understanding on SDGs specifically the promotion of 

gender equality through information, education and communication

To utilize the social network and the media

5) Sustainability

To establish mechanism for men and women to sustain activities via 

conference, fund raising, and enhanced networking.

To collaborate with various International and regional maritime 

organization,  the national and the local government and the NGOs

To conduct fund raising activities  

To set-up Trust Fund through donations and pledges
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GOALS :

1. Capacity Building

2. Assume Stakeholder Role in Promoting SDGs 

3. Partnership Development

4) Communications and Visibility

5) Sustainability
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TRAINING NEEDS

1. Gender and Development

2. Gender Sensitivity Training

3. Gender Mainstreaming 

4. Leadership and Management Skills Training for Women

5. Geographical Information System Training (GIS)

6. International Convention Load Line or Tonnage Convention

7. Ballast Water Management

8. Environment Protection Training

9. Shoreline Facilities Training

10. Course Development Centered on Marine Environment Protection
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TRAINING NEEDS

11. Training on the Rehabilitation of Damaged Ecosystem

12. Law Enforcement on Marine Environment Protection

13. Review on Laws on Marine Environment Protection

14. Climate Change Adaptation on Coastal Communities

15. Microfinancing for Women

16. Ship Inspectors and Seafarers Training

17. Training on Resource Mobilization

18. Curriculum Development for Special Courses in Environment 

Protection/Disaster Mitigation

19. Disaster Management Training for Women

20.  IMO Technical Seminar on PSSA 












